
1 1 8    E S Q U I R E    MAY 2010

D R I V E

Jaguar XJ
THE JAGUAR XJ IS TAKING THE OLD 
BRAND FORWARD. THE SUPERSPORT 
5.0L V8 IS DOING IT VERY QUICKLY 

B Y  M A T T  P O M R O Y

F
or some purists, it was a cold stab in the heart to see 
Jaguar fall under the ownership of Indian fi rm Tata 
Motors. Tata are famous for making the $2,500 Tata 
Nano, the world’s cheapest car and a contraption that 
appears to be only two side-panels and a bumper 
better than a tuk-tuk. To some this was like Claridge’s 

being bought out by the takeaway chain down the road. But of 
course it saved Jaguar. The new owners recently announced that 
Jaguar had lost about £1m a day in the fi rst ten months since their 
purchase, which is the kind of money even Elton John would 
consider frivolous for luxuries. But despite these losses, Tata 
insist they are turning the company around in a way that previous 
owners, Ford, never seemed to manage. The plan is to revamp the 
XJ and make the old British big cat desirable again. 

“No one needs this Supersport,” Jaguar Design Chief Ian Callum 
tells me over dinner after a day testing the new car in and around 
Paris. “You have to really want one.” Therein lies the problem Jaguar 
has faced for some time: they weren’t making affordable cars that 
people really coveted. Their cars didn’t turn heads, and in this sector 
if you don’t turn heads you don’t turn a profi t. 

Four hours earlier, at the launch, the new Jaguar Supersport 
had been turning heads aplenty. It started when I looked at the 
car’s interior, which is unexpectedly good, given that Jaguar 
wanted to modernise the XJ and retain some of the heritage at 
the same time – never simple. With so many constraints it would 
be easy to make a bit of a mess of it. But the sweeping arc of the 
dashboard with wood veneer and leather trim, rounded air vents 
and analogue clock, all hark back to a different era. The effect is 
elegant and refi ned. It also manages to sit well with the futuristic 
pop-up gear dial, LED lighting, touch-screen displays and virtual 
instrument cluster. The latter comprises digital dial readouts that 
are incredibly sharp and easy to read. Best of all, when you press 
the sport mode button the speedometer glows red – prompting an 
instant rush of child-like joy. 

Callum and his team obviously realised that the XJ will mostly 
be used to drive to work or ferry around a family. As such, the long 
wheelbase version sees the extra 125mm devoted to the backseats, 
and there is 470 litres of room in the boot. But the car should 
ultimately be about joy. And it largely is. 

Pulling out of a bend on a French country road, the back 
end feels solid and planted. Then, with a gentle nudge of 
encouragement from the right foot, you launch down the tarmac 
with a wonderful growl. Turn off the stereo, crack open the 
window and the noise is just lovely. The engine’s controlled roar 
reminds me of a wingless Spitfi re MkII.  

I smile and fl y past a cyclist, then watch him in the rear view 
mirror as he wobbles and shakes his fi st. This, I rapidly discover, 
is a car that can really move – and looks nice doing so. Other 
motorists slow down and even pull over; drivers stare and smile. 
And no wonder. The XJ chews up the road in the manner of a 
sports car, despite being a large and comfortable saloon.

SPECIFICATIONS
Engine Capacity (cc)  5000

Transmission 6-speed automatic

Performance  Fastest 0-100 kph 4.9 seconds

Top Speed (kph)  250

Available June

Price From around U. S. $150,000 


